

















Maize prices in Kibaigwa have significantly risen in 2007/2008, but this is mainly due to external
factors. The price of ripe bananas in Tandai market has been quite stable over the years.
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Figure 2Banana Price Fluctuations in Tandai market, 2004-2008, in TZS per basket.

The financial performance of the markets is also an interesting indicator. Most of the services are
charged to the market users, which means that if a market turnover is increasing, most likely the
market users are increasingly using the services because they have benefited from doing so. Nyandira
market’s income has more than tripled from 2005 to 2008.
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(exchange rate: 1700 TZS per Euro in June, 2009)

Figure 3Financial Performance of Nyandira market, 2004-2008 in TZS.
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FOR FURTHER INFORMATION

Other Capitalisation Material on the “Rural Markets” Experience

FERT and MVIWATA published in 2005 a comic strip “Kisa Mkasa cha Bibi na Bwana Masoko” or the “story
of Mr. and Mrs. Markets', telling the story of Marcelina Charles and Cornel Mushi, two Tanzanian
farmers’leaders who monitored the construction of the first four markets for MVIWATA. The comics are
in Swahili.
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MASOKO VIJIJINI
A video, “The farmers' marketing challenge,” was

also published in 2005 on the RMDP experience.
It exists both in English, and in Swahili with
English subtitles. It is 30 minutes in length.

A final report of the RMDP was
also published in 2005, in English.

This capitalisation material can be made available upon request to FERT or MVIWATA.
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In Tanzania, producers’ organisations have implemented
innovative initiatives aiming at improving the marketing
conditions of agricultural products.

Those organisations, members of the MVIWATA farmers’
network, have teamed up with the other major stakeholders
of the main agricultural commodities at local level, to build
and manage six rural markets that provide their users with
relevant services such as price information and storage
facilities.

This pilot experience has been jointly implemented by
FERT and MVIWATA from 1999 to 2009. This document lays
out the steps taken in setting up the rural markets, and the
key-players’ feedback since it started 10 years ago.

FERT

MVIWATA (Mtandao wa Vikundi Vya Wakulima Tanzania
or Network of Farmers’ Groups of Tanzania) is the national
network for smallholder farmers of Tanzania.

Its objectives are to increase the farmers’ voice,

to solve produce marketing problems, to enhance
communication between and among farmers,

and to lobby, advocate and generally solve other
farmer-related problems. It has 5,200 active members
found in 19 regions of Tanzania.

Mtandao wa Vikundi vya Wakulima Tanzania (MVIWATA)
P.O. Box 3220 Morogoro, Tanzania

Tel: +255 23 2614184

Internet: MVIWATA@africaonline.co.tz

FERT is an international cooperation association
promoting the creation, by farmers, of organisations
that bring them durable solutions to the problems
they meet in the course of their activity.

FERT is currently leading about 20 actions

at field level in over 11 countries. It has been
working in Tanzania since 1999 on various issues
including agricultural marketing, rural microfinance
and agricultural production.

FERT

5 rue Joseph et Marie Hackin - 75116 Paris, France
Tél.: +33 144311674

Internet: fert@fert.fr and www.fert.fr





